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     Opening in a Good Way 



Agenda 

• Partnership 
• Vision 
• Priority Populations 
• Accomplishments 
• Available Supports 
• Call to Action 
• Next Steps 



Partners



What is the Native and Strong Campaign? 

The Native and Strong Campaign is a media campaign 
designed to inform and educate tribal communities about 
suicide prevention and advance Native American suicide 
prevention efforts across Washington state. We know that 
culture heals and this campaign centers around what we 
have always known as Native people—

Connection is Prevention!



 

 

Priority Population 

2024–2025 
•Native Youth 
•Two Spirit and LGBTQIA2S+ 
•Native Veterans 



How does seeking help show 
strength? 



What have we accomplished? 



What have we accomplished? 
New Style Guide and Branding



 
 

Dear Tribal Leader Letter 
• September 4, 2024



 

 
 

 

 

Digital Ads 

September Impressions 

Service Total Impressions 
Total 
Clicks 

Digital Ads 14,145 169 



What have we accomplished? 
Dear Tribal Leader Letter
Media Buys

•Digital
•Social media

•Had over 6 million impressions
•Snap Chat and YouTube

•Banner ads
•Radio

•Contracted with radio stations in
eastern and western Washington to
cover the entire state



 Snapchat Ads 



 
 

    
 

   
 

Radio PSAs 

Radio Station 
Estimated Monthly Impressions and 
Reach 

KNKX 75,614: Reach the western side of 
Washington state 

KDRK 56,100: Reach the eastern side of 
Washington state 



 

    
  

   
    

    

 
 

 

   
       

      
   

  

Video/Photoshoot 

• Took place in Seattle in September 2024 
• Talent included 8 people in addition to youth 

who were involved in Red Eagle Soaring, an 
Indigenous theater program in Seattle. 

• One participant was a Native veteran who does 
equine therapy programs and came directly 
from her barn! 

• Another participant worked at an MMIW 
nonprofit. 

• The video and images from the day will be 
turned into 10 video PSAs, and 10 months of 
gas topper ads, drop-in ads and social media 
content. They also will be used for four 
different posters and rack cards aimed at 
three focus groups: veterans, two spirit and 
youth. 



 
 

  

Digital/Print Gas Toppers 
• Located throughout the state, as 

shown in the map 
• 2.5 million estimated 

impressions for 2024–2025 



  Gas Topper Graphic 



 
Print 

• Newspapers
• Tribal newsletters
• Magazine publications



 

 

    
    

  

  

Paid Publications 

Publication WA State Map of Media 

Cascadia Daily News Region 1: Distributed 
primarily in Whatcom and 
Skagit Counties 

Tribal Tribune (Colville) Region 9: Spokane 
County 

Yakama Herald Magazine Region 8: Franklin 
County 



 
  

 

 
 

 

 

Earned Publications 
Publication WA State Map of Media 

Jamestown S'Klallam Region 1: Snohomish County 

Muckleshoot Indian Tribe Region 6: King County 

Nugguam (Quinault) Region 3: Thurston County 

Shoalwater Happening Region 3: Thurston County 
Siletz News Region 9: Spokane County 

Sounder Newspaper Region 3: Thurston County 

Smoke Signal (Kalispel Tribe) Region 9: Spokane County 

Squol Quol (Lummi) Region 1: Snohomish County 

Suquamish News Region 1: Snohomish County 

Talking Raven (Quileute Nation) Region 3: Thurston County 



 

  
 

Campaign Next Steps 

• Website 
o Will go live in November 

• Event Attendance/Outreach 



    

 

What support is available for our campaign? 

• Online toolkit with downloadable resources
• Technical assistance is available



 

    
  

Call to Action: 
Tribal Leaders and Tribal Serving Organizations 

• Use the Native and Strong messaging
• Reach out and for support, use technical assistance services with

new and existing local awareness campaigns



   
   

  
 

 
  

   
 

Call to Action: 
Recruit for Community Advisory Group 
KAI is recruiting a community advisory group to provide input and 
guidance to the Native and Strong campaign by: 

• Providing guidance to local community outreach
• Strengthening local connections
• Serving as an ongoing voice to reflect the needs of the community
• To champion the Native and Strong media campaign

If you are interested in being a part of this group, please email 
Cortney.Yarholar@kauffmaninc.com 

mailto:Cortney.Yarholar@kauffmaninc.com


 

  

  
  

 

What’s Next? 

We will be updating NativeAndStrong.org with new 
branding. 

Join us in our quarterly webinars to hear updates, 
and amazing stories from tribal communities across 
Washington making this campaign their own and 
saving lives. 

https://nativeandstrong.org/


 
  

Next Webinar 

January 14th 

10 A.M. Pacific 



 
 

 

 

Questions? Please reach out: 

Cortney Yarholar, LMSW 
Technical Assistance Specialist 
Kauffman and Associates, Inc. 

Cortney.Yarholar@kauffmaninc.com 

mailto:Cortney.Yarholar@kauffmaninc.com
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